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WHY MALAYSIA?
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WHAT IS THE MARKET SIZE?

M 20084 ZefolAlote] sitE ¢ FIHE

&9 F2 UMK

=7} A EE RE(%)
Indonesia 20.92
Thailand 11.09
India 9.18
IAustralia 8.01
China 6.89
USA 5.85
IArgentina 5.80
New Zealand 495
\Vietnam 4.49
Brazil 2.65
Others 20.17
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Organisers In Collaboration with EndorsedBy — Co-Organiser
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The ﬁ‘l‘l‘lr{lhlaysia International
Agro-Bo Business Conference 2010

The Green Food Technology
and its Opportunities
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SHOW STATISTICS & VISITORS ANALYSIS

® HAIE SA

- &A= 285 329 400

SHA 390 507 600

- =I5 25 29 30

(a)

HFo| Of

- EXE 13,872 16,832 18,000

-=Ih 5 43 55 (b) 60

1:1 H[ =Y A of & MH[A

- He 5 803 835 850

Hel A FAH (MYR) 105 million 95 million -
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® Purchose
Recommend
B Neither

Visitor's Influence in Product Purchase

W Beveroge

B Canned Products

B Confectionery,
Biscuits & Pastry

| Convenience Food
Dairy Products

! Food Ingredients

M Fresh & Diied Fruits
Vegetables

® Frozen Food
Halal Food

W Health Food

W Herbs & Spices

B Meagis

B Organic Products

B Mochineries

¥ Preserved Products

&% 4%

Visitor's Area of Interest

A 710l 2= 2fL,
gt 2l Alo}, of2t o|2tA, L=, ALk &=, FYOIE, allst=, ZEte, “E*EHOIAIOF, =rl=2
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Director | Cwner
W General Manoger
| Senior Manager
| Consultant
W Buyer
® Govemment 19
W Chef f Cock .-
® Boker / Patissier 1%
¥ Acodemic
B Employes
B Student
B Others

Classification of Visitors

W Bakery

W Butcher

m Convenience
Delicatessen

W Hyper / Supermnarket

W Cthens 7%,

W Catereer

B Club { Bar

B Fast Food

W Restaurant

W Other Hospitality

B Govemment

H [mporter
Manufacturer
Wholesaler

B Cther Retail

17% 12%

3%

3%
Visitor's Nature of Business
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HOW TO PARTICIPATE?

US$2,300 & US$2,450(ZHFA) /
MYR7,800 & MYR8,300(Z L FA)per

OEEFS @ EgFX
22 6|8 A S (R|):

US$250 / MYR830 per square meter

booth AtO|=: Z[2~ 18 sgm (3m x 6m)
AFO|=: 9 sgm (3m X Sm) T2 E|X|'°-_|, gi', 7t s Ot AT
T ol S| APZFIH(S A RE A S ET|), 2E MMM AlZ2 S FxIAL 2fs o F0H
sin, st2Ax" 2, olEmo|MH AT 1, 7IBH SR A
o| X} 2 B ™A|ZHE ™ News updateol & A} 27K
7|Ef R F Ad|A: m |2 E2|of SAF A7)
B MAIZHE M News updated] 3|A} 271 m FES S 101 =L 0 E A
m C|2 2|0 3AF AT B Hjo|of, 47t HERZuRE 2[5t
B FERFHS2 11 "= A o E Mu[A ZHe| 2 THE| EHA
m ujolof, Me{ZtHEQZDFE 93 m HAZ|ZESor RO 482 Jts
ZHE| 2 THE| RHA B AMAAIE (THA ETtof BHE
B A2 S R MES Jts
B MAA[E (SHA| &Ttol| S
Hotel S QE 0 Ho| ZIRIE 52 SEAE0| HestH FAALZ Eo|SHAI7| HHEfL C}
HOW TO CONTACT?
ZE Al | AR Expomal St=AIE A
Expomal International Sdn Bhd IPR Forum
www.expomal.com Co.,Ltd.
F2~1 7-2, Subang Business Centre, Jalan WWW.ipr.co.kr
USJ 9/5Q, Subang Jaya, 47620 T2 #201, Trade Tower, 159-1, Samsungdong,
Selangor, Malaysia Kangnamgu, Seoul, Korea

M=l +603 80246500

A +603 80248740

olMl &: overseas@expomal.com
SR : Ms Anrose Tan

M3b +82 25517021
A 82 2 5517059~60
oM« Imdsay@lpr co.kr
cCLCF




